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( Q No Question “CO | Marks
1 In the rapidly evolving business environment, decision- makmg ch iven | CO1 |5
by intuition alone is no longer sufficient. Discuss the importance of
g Business Research in light of this statement.
Q2 What is personal observation and under what circumstances is this a | CO2 | 6
preferred option by a business researcher?
Q3 What is causality? Explain the four formal conditions 3 b
s for causality? =
Q4 Using examples explain the following. ferms: CO3 |6
a. Two-group, before-after design -
b. Two-group, after-only design-
3 | ¢. Solomon four-group design.
Q5 What is the concept of test ‘marketing in business research? What are 0
_ the different kinds of test markels? __ ;
Q6 What are the important components of a good research Co4 |6
report? Provide suitable examples.
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