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Note: All questions are compulsory. Marks are indicated against each questzon i bmckets All

sub parts have to be attempted in continuity.

1. Write short notes on (5 X 2 marks) [CO2, CO3,C04]
a. ‘Soft lock in” in B2B models

b. Two problems if no E-marketing stratequf’

c. Two (age old) hurr’l.an characteristics which, provide impetus to social media
adoption

d. Website prototyping

e. Site personality

2. Why is Customer persona and scenario analysis important for online marketers? Explain
with the help of some.examplesf'(S marks) [CO3]

3. Visual, appeal d Slgmﬁcant aspect of website design. Comment and reason. Also,
hlghllght the key design elements that contribute to Visual appeal of the website? (5

4, A'DISCUSS the four strategies to capture and create value from big data. (5 marks) [CO4]



