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JAYPEE UNIVERSITY OF INFORMATION TECHNOLOGY, WAKNAGHAT
TEST-2 EXAMINATION - 2016

B.TECH Semester 8
COURSE CODE: 13B1WHS834 MAX MARKS: 25
COURSE NAME: INTERNET MARKETING
COURSE CREDITS: 3 MAX TIME: 1 HR 30 MIN
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1. Online retailer Flipkart sees big opportunity in selling automobiles online. Sug% ‘&"'{ rategies to push online
sales of two wheelers to tier- 2/3 consumers. (3marks) %%?; -
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nghllght the reasons for the same. (3marks)

3. (a) Explain the strategies — social analytics and performancem

(b) Digital forensic services are set to grow in future. Comm
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nt w.r.t Big data Analytics.
%tﬁe same. (3 +2 marks)

model.
(b) Distinguish between Random surfer made “arid

i.  Marketing |mphcat|on of User status’ as a segmenting variable.
ii. Developmg core competenues three guiding principles.

iii. Market'nggstrategl‘é’? to limit cognitive dissonance.




