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Note: All questions are compulsory. Marks are indicated against each ques 4,
brackets. ;

Q3. Highlight the focal aspects of onlme value proposmon of e-retailers such as—Flipkart, Olx,
Myntra, The four main variables which 1 lead to. customer value are integral to this and consider

(5 marks) [COL, CO3]

s

them for presenting and framing your, ‘onse

Q4. Consider the levels of Produ:";t and lsuggest how digital reach and/or digital technologies can
contribute to each layer, (Smarks) [CO4]

Q5. (a) Is reduced prlce/dlscounts inevitable for online selling ? Why/Why not? (b) ‘Pricing
mdlfference Jandj 15 same for all product services. Comment and justify your response with
examples (5 marks) [COB]

Q6. Search engme opt:mlzatlon is increasingly becoming essential for online strategy. Discuss

the conceprt and suggests steps for a good SEO strategy. (5 marks) [CO4, CO35]

Q7. Is TEES model apt for higher Conversion rates of visitors? Explain (5 marks) [CO4]



