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Note: All questions are compulsory. Each question is of 5 marks each.

QL. Explain the distinction between enhancing and fac1htatmg,jgsupplementary services. Give

several examples of each, relative to services you have used reé

Q2. Why do new services often faj[? What factors are: associated w1th successful development of

{J

new services?

Q3. An entrepreneur is thinking of settmg Up a: ‘new service business (you can choose any
specific business). What advice w0ul yOu glve regarding the distribution strategy for this
business? Address the What™ How?

3 Where') When? of service distribution

Q 4. Why does the eu; mer’ 5. role as a co-producer need to be designed into service processes?

What are the 1mp]lcat10ns i cons1dermg Customers as partial employees?

QS How can you test whether a SST has the potential to be successful, and what can a firm do to



