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Note: All questions are compulsory. Carrying of mobile phone during exammatzons wzll be

treated as case of unfair means.

1. Explain the role of supplementary services. Can they be app}_iéﬁ.f[d"g‘oqu as well as

service? If so, how might they relate to marketing stl'ategyé?;fz (6 marks)

2. Why is word of mouth considered to be so lmportant for the marketmg of services? How

can a service firm induce and manage WOM‘7 "";. " (7 marks)

3. What are potential consumer respon.s_e's‘ fQ:C(_)_Iﬁtplex pricing schedules? How can we
improve the perceived fairness of b"riéir_;g'schedules, what are the implications of these

recommendations? (6 marks)

4. Why should ser}_/_ice_‘ﬁ]‘arkétt:é'rs be concerned with new developments in mobile

communicatior‘i“i‘;'&, (6 marks)



