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I. Why has Search engine marketing emerged as an integral part of digital marketing strategy?
Further explain the tmportance of —gy bage elements” and “off bage elements”. (6 marks)

2. In context to market growth and product growth explain the resuliing typology that will aid
the internet marketing strategy. (6 marks) [CO2 & 3 ]

3. How has di gital options given opportunities to vary and develop core or extended products?
Also explain “pricing mdifference bap d”. 6 marks; [CO 3

4. Read the case below ~nd answer the questions (9 warks) [CO 1,34 ]

Company XY7 is a leacing e-commerce platform based in India, speciaiizing in the sale of
fashion and lifestyle products. Over the years, the company has witnessed significant growth in

{¢) Suggest a basic framework for internet marketing strategy development for this particuiar

3. Explain the following concepts (4X 2 marks)
a. Negative maich {(keyword search) [CO4 ]
b. Online Value proposition [CO4,5 ]
¢. Convenience products [CO2 |

d. Virtual assistants [CO4



